






1 Source: www.adage.com/datacenter. Top 100 Global Marketers (2005 Edition). Data
collected from 84 countries; rankings are for companies advertising on at least three continents.
In 2005 the total advertising spending by the top 100 was $98 billion, worldwide.

2 Annual global marketing expenditures by computer companies in the top 100: Dell
(#38) - $1,090 million; Microsoft (# 38) - $810 million; Hewlett-Packard (#39) - $777 million,
IBM (#70) - $429 million = $3.1 billion.

3 In 2005, four advertising agencies managed the largest share of global marketing
expenditures: Omnicom Group, NYC, $10,481 billion; WPP Group, London, $10,032 billion.
Interpublic Group, NYC, $6,274 billion; Publicis Groupe, Paris, $5,107 billion. Ibid., Top Fifty
Marketing Organizations 2006.

Attachment 1

Top 20 Global Advertisers - Media Spending (2005) 1,2,3

Rank Company Media Spending ($US million)

1 Proctor & Gamble $ 8,190
2 Unilever    4,272
3 General Motors    4,173
4 Toyota    2,800
5 L’Oreal       2,773
6 Ford Motor    2,645
7 Time Warner    2,479
8 Daimler/Chrysler    2,104
9 Nestle    2,033
10 Johnson & Johnson    1,968
11 Honda Motor                       1,845
12 Walt Disney    1,813
13 Nissan Motor    1,778
14 Coca-Cola Co.            1,752
15 Altria Group    1,690
16 Pepsico            1,644
17 Glaxo/Smith/Kline    1,610
18 Sony Corp.    1,607
19 McDonald’s Corp.    1,554
20 Volkswagen    1,547

TOTAL        $50,277






